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Hello and nice to meet you, my name is Alsed Briscoe and I’m the Chief Designer for Lighting and Components at Lynk & Co Design Sweden.
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LYNK & CO SIGNATURE STORY
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This is a short acceleration of the journey, up until our next phase. 
In this sequence I show, the core steps that our lighting signature has taken along the way.

Here you can see that consistency has reinforced our strong brand message.


THE NEXT DAY
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The Lynk & Next Day Concept Car,  was the pre-cursor,  that showcased our Next Day Design philosophy.
In this short video,  you’ll get a little taste of what the ’Next Day’ Lynk & Co is all about.
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So, what was born from this Next Day concept?

Well now I’d like to walk you through the ’Next Day’ production car Lynk & Co Journey
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O 7 LAUNCHED APRIL2024
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Thie 07 Hybrid mid sized sedan highlights, headlamps, camera and Emotion Bar, all inside it’s TechBand.
The rear lamp, is equally sophisticated, with it’s layering of details, from first read signature, to second read crystal elements.
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O 8 LAUNCHED AUG 2024

L\NKzCcO O8
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The 08 Hydbrid SUV, also has our ‘tradmark’ TechBand with Proudly posisitoned Day Ray DRL’s
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ZZO LAUNCHED OCT 2024
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Now we get to our new BEV offerings. This small Z20 crossover has a unique Proud Tech Spoiler that integrates the Rear Lamp signature and details.
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Z1O LAUNCHED SEPT 20 24

h
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And finally to the Z10 BEV which you will be able to see down in the lower floors of the hotel later.
This is our vision of mobility as a holistic, communicative experience. My colleague Louise will continue this journey with you now, showing, how our exterior design language flows seamlessly into our interactive technologies.
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THE UX-DRIVEN APPROACH
TOLIGHTING IN THE
LY NK & CO Z10

LOUISE KIVI
Chief Designer
HMI& UX

Pumpgatan 3 © 2024 CEVT AB - All Rights Reserved. This document and the material contained in itis the property of Lynk & Co Design™ and is given to you on the
SE - 417 55 Goteborg understanding that such material and the ideas, concepts and proposal expressed in it are the intellectual property of CEVT AB and protected by copyright.
Sweden Itis understood that you may not use this material, “logo” or any part of it for any reason other than the evaluation of the document unless we have entered

into a further agreement for its use. The document is provided to you in confidence, on the understanding it is not disclosed to anyone other than those of
your employees who need to evaluate it.
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Hello! My name is Louise Kivi, and I’m HMI & UX Chief designer at Lynk & Co Design. Today, I’ll share how our UX-driven approach shaped the Z10’s RGB lighting system to create an experience that’s functional, engaging, and emotionally resonant.
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CARWITHEMOTIONS

Through exterior light we can convey emotions to the people outside the car; such as pedestrians, other drivers:;itadf the driv

These subtle emotions soften the car as a metal machine and gives a more human touch. This will create a more harmonious
connection for the car and build a stronger relationship. It is not just any car any more.

//

—

> AR

HAPPY SMILE

WELCOMES YOU
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So, Why emotions? Because emotions create connection. They turn a machine into something personal, something meaningful. 


B, acones
BRINGING PERSONALITY TOTHE Z210
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For example, what if the car said Hi to you when you walked towards it, would that be nice and a funny thing – or just scary?
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COLOUR ANDEMOTIONS

optimism

GREEN
Growth
Wealth
Life
ORANGE RED
Innovation Love
Creativity Danger
Warning Energy
BLUE PURPLE
Peace Royalty
Integrity Wisdom
Trust Luxury
remorse disapproval
Choosing emotions Colour symbolism Cultural impact

Plutchik’Vheelof Emotions
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As you can understand is it a lot to consider

First off– define the suitable emotions . Its easy to think a car can be happy, surprised and supportive – but should it also express less positive emotions such as sad? What emotions are quite easy to read and which emotions are more tricky?
Second – colours means a lot for us and we as humans have learned that they mean different things. Such as red for warning but also more subtle messages as blue is experienced as peaceful and trustworthy
But we don’t read colours the same way. Where and how we grew up – our cultural values impact a lot in how we experience colours. 
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USER TESTS

» User centred design
* VR to evaluate concept design
» Eyetracking to investigate focus points

* Quantitative & qualitative data

* Most of the emotions of the car were perceived and
understood well

* Some of the concepts needs some fine tuning in term of
choice of colours, speed of motion,and expression.

* Sound should also be considered.

* The user'semotions do affect the interpretation of the
car'sexpression.

Confidential © 2024 CEVT AB - All Rights Reserved
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To ensure our users perceive the animations as we intended, we did user tests using VR to gather both quantitative and qualitative data. 

We have also done user tests to understand how people approach and leave the car – what are they focusing on and how can we improve the experience. This was done with eye tracking to gather data but also in-depth interviews to better understand the data.
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OUR USERS

Digital natives

Our HMI draws inspiration from games, entertainment
and virtual worlds.

Our users expect things to just work and are hard to
impress . They want tech that is helpful to support thei
daily life, not make it more complicated.

They buy products that are unique and see the
importance of selxpression.

e —

“Lynk&Co is the most disruptive brand”

The interior of Lynk 01 has a sense of technology
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For us everything comes back to our users, and they are a quite young and demanding target group that are born digital

We therefore draw a lot of inspiration from games, entertainment and virtual worlds. Since this is the normal for them they are also quite hard to impress.

They want products that are unique and want to express themselves.
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MAKING A S
LY NK & CO’S

Lynk&Co Red Lynk&Co Purple
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Thats why our brand is som important, and Lighting plays a crucial role in establishing Lynk & Co’s brand identity. For events like auto shows, we created a ‘Show Floor that uses our brand colours to catch attention and tell one story.


L_ynk&Co Design

THSOUNDVFORIMMERSIVE
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Another fun feature is the Music Show, which syncs with audio to create an immersive environment.


This is just a short part of the animation, you can see the full show on our demo car


B, acones
AWARMWELCOME



Commentaires du présentateur
Commentaires de présentation
The welcome animation is an essential part of the Car with Emotions concept. 
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AWARMWELCOME

Behind the scenes

* The car comes alive and is happy to see the
driver again.

* Research & user study show blue and green is
a suitable combination cross cultures

» Inspiration from Shanghai mornings

Calm Trust Loyalty

Sadness Depth

Blue

Color Symbolism*

Peace |  [rmwonome Authenticity

Interaction Design Foundation
interaction-design.org
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As the driver approaches, the car come alive, giving the impression that the car is ‘smiling’ in recognition. This small gesture creates a welcoming atmosphere that immediately connects with the user. During our studies we found out that blue is a good colour to welcome the user, showing presence, being proud but still kind and welcoming.


B, acones
ENERGIZING (CHARGING)
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A functional aspect of our lighting design is the charging light.
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ENERGIZING (CHARGING)

Behind the scenes

« Strong mental model

 We wanted to enhance the energy
coming from the cable, with the
charging port as centre

» Front & rear light synchronized

« Aligned with interior Charging feedback
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Most of us share the same mental model that charging should be green, this is commonly used in electronics and has for quite some time. We also wanted to ensure that the light pulses comes from the charging gun itself, so the user action is in centre. And lastly we wanted to ensure it was connected across our different touchpoints.


B, acones
APROTECTIVE ALERT
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The Car with Emotions concept includes a security feature called suspicious mode. If there’s a security breach, the light activate to signal the car is on its guard. This animation gives the car a protective quality, making it feel aware of its surroundings


®)

ynk& Co Design 22 Confidential© 2024 CEVT AB - All Rights Reserved

THE WAY OF WORKING

TexturedVideo & Light Map Converter Data

B _
/



Commentaires du présentateur
Commentaires de présentation
Time is running our but i just quickly wanted to share to you on a more practical way how we achieved this. Since we come from a Digital world we used the tools we are experts in, Adobe After Suite and Figma. We built our own converter inhouse we call Aurora 2 that exports big data files that are sent directly to our suppliers.
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THE WAY OF WORKING

Textured Video & LightMap Converter Data
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So it looks something like this;

1) We design our animation in After Effect mapping it to our texture, and this we use to render on the cars as you could see in my example animations. When we have worked according to our UX process we prepare to export but importing the Texture defining all LED and directions to our converter, exporting big data files that look something like this.
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